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The Hub of Cisco’s 
print network
In the search for a digital printing service that could overcome 
customs and environmental issues for delivering print globally, 
Cisco found Hubcast and hasn’t looked back

The print jobs are not huge by 

anyone’s standards – perhaps 20 

copies of a 400-page full colour 

manual - but it’s the places where the 

print is needed that have seen Cisco’s 

Graham Durrant become an enthusiastic 

proponent of Hubcast – a global network 

of more than 60 digital printing sites, 

situated currently in 25 countries.

Durrant holds the title of project 

co-ordinator for emerging markets 

field engagement at Cisco – itself very 

much a global brand with a nice line 

in networking. The role demands that 

Durrant gets printed training materials 

to Cisco offices around the world at the 

right time and place for the company’s 

internal sales training sessions. The real 

key to the difficulty in this is in the word 

‘emerging’: it could be Moscow, it could 

be Sao Paolo, it could be South Africa, or 

maybe somewhere in the Middle East. 

He explains: “We were having a lot 

of trouble with customs issues, getting 

the materials into certain countries, so 

rather than printing everything here 

and shipping it, we wanted to print 

locally and be able to distribute with the 

minimum of customs issues. Also, Cisco 

has a very green policy; it’s something 

we’re trying to lead on.”

Eleven months ago, Durrant was 

tasked with finding the right provider 

to fulfil this kind of print and overcome 

these kinds of obstacles. 

“Hubcast quickly came onto my 

radar on the internet,” he recalls. “I 

emailed them what I was looking for and 

got a phone call back within minutes. We 

went through my requirements and I sent 

them a PDF of a job so they could cost 

it up for printing in all these different 

locations. What struck me was that their 

printing facilities were right there in a lot 

of the same locations where our training 

rooms are, so it was a perfect match. The 

beauty of Hubcast is that they have the 

knowledge to by-pass a lot of red tape 

with packaging and labelling, to get print 

into these emerging territories.”

Durrant is a man with a solid print 

and repro background, he says, having 

owned a prepress business for years. 

Therefore he knows print, and feels 

able to describe the costs of printing 

through Hubcast as “very comparable”. 

The quality is fine also, since Hubcast 

only uses print suppliers working on HP 

Indigo digital presses.

“Cost and quality is there, and it fits 

with our green purchasing policy, while 

minimising shipping costs. So it saves 

money and helps our carbon footprint,” 

he says.

The training materials also have 

to be consistent with Cisco’s brand 

guidelines, and with the kit that 

Hubcast’s sites use and the steps taken 

to ensure colour control and file integrity, 

through a supplied preflight file that 

users load into Acrobat Distiller, Durrant 

is confident that this aspect is safely 

covered. If there are any problems with 

a file or a job, he receives a phone call 

straight away from his account manager 

in the US – it is therefore not necessarily 

just an automated operation, devoid of 

human contact.

The number of times that Hubcast 

has already helped him out of a tight 

corner is already too numerous to count, 

he says. Durrant therefore expresses 

himself “very satisfied” with the Hubcast 

service, and adds: “I have championed 

Hubcast within Cisco and I have put 

them forward for global exclusivity.”

This refers to Cisco’s internal policy 

of approving specific suppliers across the 

global organisation. He says that other 

Networking: Cisco is 
using Hubcast’s global 
print offering

Hubcast routes orders directly to the in-market certified 

printer that is closest to the required destination. Each 

print service provider is certified to meet exacting quality 

standards; they must invest in HP Indigo presses and train on 

Hubcast’s proprietary colour control processes to guarantee 

brand consistency.

•	 www.hubcast.com

About Hubcast

parts of the Cisco network have enquired 

about using Hubcast. Already the service 

is approved, and the potential remains 

for it to become the single specified 

service provider throughout the entire 

Cisco world operation. That is Durrant’s 

fervent hope for a print organisation that 

he found online while sitting in his office 

in Feltham, Middlesex.

It would be a well-merited accolade 

though, he believes: “I think Hubcast 

will be a service to be reckoned with. It 

is well placed to take advantage of big 

companies that need print done on a 

global basis, with consistent materials 

from the same ripped file, on the same 

machines around the world, all calibrated 

consistently. I don’t think there are many 

companies like Hubcast around.”
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